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Natural Wine

In Mexico City:

Cosmopolitan
ldentities in

The Urban Night

n a recent study, we explored the emergence of a new

Mexico City nightlife circuit centered on consuming

natural wine, which has unfolded as part of a broad-
er transformation of the city’s nightlife in the aftermath
of the Covid-19 pandemic. The pandemic’s impact, which
was especially severe in the nightlife industry, added to
an influx of thousands of foreign digital nomads attracted
by the local climate, cost of living, and trendy neighbor-
hoods like the Roma, Condesa, Judrez, and Downtown dis-
tricts, altered the urban dynamic. Collaboration between
the local government and Airbnb accelerated displace-
ment of long-term residents and boosted market condi-
tions tailored to the preferences of new arrivals, similar
to those of the local elite, with access to globalized goods
and experiences. In this context, the emerging natural
wine circuit stands out as an expression of cosmopolitan
sensibilities, manifesting in temporary events or pop-ups
that redefine spaces of urban nightlife and foster new
cultural practices.

Gastronomy in the nightlife economy can be under-
stood as a system in which offerings focus on esthetic,
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escapist, educational, and recreational experiences that
shape the interaction between producers and consumers.
Gastronomy, beyond the production of food and bever-
ages, creates experiences that mold identities and life-
styles, fostering networks of appreciation driven by media
such as TV shows, blogs, and social media, targeting pri-
marily middle class audiences. In this phenomenon, which
has been studied extensively in the context of gastronom-
ic tourism, gastronomy not only favors cultural immer-
sion but elevates the standing of destinations, many of
which have been recognized by the UNEScO as creative
cities. However, this boom also entails a risk of performa-
tive experiences which, while attractive, may lack authentic-
ity. The search for authenticity and exclusivity is the
driving force behind new offerings in gastronomic enter-
tainment, for both tourists and locals, promoting practices
of spatialized and embodied exploration.

The relationship between gastronomy and nightlife
has been analyzed using two paradigmatic models influ-
enced by tourism studies. The first emphasizes authen-
ticity and cultural immersion through local customs and
spaces, whereas the second is based on offering globalized
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experiences, either through mass consumption in gener-
ic settings or in sophisticated formats reproduced inter-
nationally, appealing to cosmopolitan sensibilities and
specialized knowledge of gastronomy and the city. The
idea of cosmopolitanism, adopted in the 1990s in response
to globalization and in contrast with nationalism, implies
the ability to explore various ways of life, promoting plu-
ral societies, although at the risk of diluting local traits.
This perspective, understood as cosmopolitan sensibility,
offers an analytical tool to understand how such global
aspirations materialize in stratified preferences, embod-
ied knowledge, and performative practices that shape
nightlife circuits in the Global South. These sensibilities
are not rooted in a local identity, but in a global culture
focused on appreciation of exclusive creative and esthet-
ic expressions, are consolidated by means of specific spa-
tial and temporal practices.

The spatial and temporal strategies that shape contem-
porary nightlife include creating ephemeral experiences
through pop-up events, but also the way such experi-
ences challenge everyday assumptions and transform
previously familiar urban spaces. Cosmopolitan sensibil-
ity is reflected in the blending of surprise, exclusivity, and
repurposing of spaces, producing a sensation of constant
novelty and exploration. Pop-ups, by temporarily occupying
different venues, evoke imagery that transcends physical
space and connects it with other global cultural references,
offering attendees an experience that, while localized,
feels like part of a larger cosmopolitan circuit. Surprise
becomes a crucial factor, since each event is unique and
its location, often revealed at the last minute, conveys an
air of mystery and exclusiveness.

This dynamic not only strengthens the performative
character of nightlife practices; it also reinforces the sense of
belonging to a select community familiar with the codes
of this kind of entertainment. The natural wine circuit
in Mexico City uses such strategies extensively, choosing
unexpected venues and transforming them with a curat-
ed aesthetic that combines authenticlocal elements with
cosmopolitan sensibilities. These events favor the creation
of an imagined space where the urban-everyday is rein-
terpreted, forming a symbolic connection with other glob-
al cities where this trend has also flourished.

The constant search for novelty and exclusivity fosters
a symbolic reassessment of the urban space and the night.
This process not only redefines the concept of nightlife; it
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also contributes to the creation of new forms of urban iden-
tity, where consumption of experiences becomes a mark-
er of social status. Analyzing how such temporary events
infuse the city with new meanings and create immersive
experiences, we clearly see how the natural wine circuit
in Mexico City is not merely a gastronomic phenomenon,
but rather a broader cultural manifestation that redefines
the fabric of urban nightlife and creates new traditions
rooted in cosmopolitan sensibility.

Thus, the process of exploration tied to natural wine is
articulated around cosmopolitan sensibility and expressed
at different sensory and social levels. Natural wine requires
knowledge different from that associated with conven-
tional wine due toits unique features, such as its continu-
ous fermentation and instability, which increase the risk
of oxidation and make each bottle an unrepeatable expe-
rience. This instability, combined with the control produc-
ers exercise over their distributors, limits its availability,
making bars and clubs specializing in natural wine the
primary spaces for consumption and exploration. These
spaces become essential settings to guide the public
through a curated experience that varies depending on
the venue’s stage of insertion in the circuit.

Exploration takes three forms: learning, unlearming, and
exploring. Emerging spaces, headed by promoters in their
initial stages, focus on education, offering an accessible
and comfortable environment for people eager to learn
without fear of revealing their ignorance. Teachingis a fun-
damental part of their approach, since promoters newer
to the circuit transmit their own learning process through
informal activities such as tastings and gatherings.

In more firmly established spaces in the circuit, the
emphasis is more on unlearning the parameters of conven-
tional wine. The experience focuses on sensory freedom,
encouraging attendees to enjoy the wine without strict
referential constraints. These spaces attract a clientele
that, in addition to a shared interest in wine, is eager to
participate in a distinctive social and urban experience.
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Finally, established bars, with a consolidated position
on the circuit, present a more structured model of explo-
ration, where surprise is an essential component: each
night they offer different bottles and customers come with
expectations of discovering something new. However, in
these venues the cosmopolitan performance is more rig-
id and exclusive. Acknowledging one’s need for orientation
can be construed as a lack of belonging in settings that
presuppose a high level of knowledge in their clientele.
Thus, such places represent the circuit’s most rarefied
stratum, where exploration requires not only sensory ex-
perience but the ability to adapt to the exclusive dynam-
ics of the milieu.

Exploration on the natural wine circuit in Mexico City
is not limited to the product but extends to discovering the
city itself, in a process where curiosity about wine overlaps
with an interest in novel and exclusive urban spaces. This
circuit, made up of established, irregular, and ephemeral
spaces, faces challenges inherent to the urban night, such
as institutional corruption and the threat of organized
crime. Informality becomes a key strategy, since it re-
duces overhead, evades conflict with the authorities, and
cultivates an atmosphere of clandestinity that under-
scores its exclusivity. Nevertheless, such clandestinity
also brings problems, including disruptive customers,
forcing promoters to carefully manage their image and
control access to events.

Established spaces, by contrast, have access to varied
resources that help them navigate conflicts with neigh-
bors and authorities more effectively, which may even in-
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clude strategies like purchasing adjacent properties or
temporary use of other locales during shutdowns. Also,
such spaces benefit from a differentiated perception by
authorities, who see wine consumption as a lesser prob-
lem compared with other alcoholic products. The clientele
of such places, made up of foreigners, creatives, influenc-
ers, artists, and socialites, enjoy preferential treatment,
with less surveillance and greater tolerance for practices
like drinking alcohol in public.

The natural wine circuit is characterized by its ex-
clusiveness, since access to exploration depends on at-
tendees’ purchasing power. High prices, which can reach
Mex$2,000 (US$100) a night in the more consolidated es-
tablishments, reflect their focus on a more affluent cli-
entele. Even when informal spaces exert less pressure to
consume, the cost remains significant. Promoters agree
on the exclusionary nature of the circuit due to the cost
of their product, which limits access to local elites and
foreigners with economic advantages due to favorable
exchange rates.

As the circuit gains popularity, the costs of nightlife
continue torise, increasingly catering to a small, privileged
clientele. This phenomenon reinforces a social segmen-
tation of leisure, where, as we have remarked, access to
sensory and symbolic experiences becomes a marker of
social status. Thus, the growth of the natural wine circuit
transforms not only the gastronomic landscape, but also
the opportunities for participation in urban nightlife, con-
solidating an elitist market that accentuates inequalities
in access to spaces for entertainment and exploration.



Immersion in the natural wine circuit manifests in two
key dimensions: the creation of differentiating experi-
ences and the embrace of the experiential ideals of nat-
ural wine. In the first, specialized spaces seek to create an
atmosphere that takes attendees out of their daily rou-
tine and places them in a unique, informal, and creative
environment, in an experience resembling a private gath-
ering among friends. This kind of ambience, described as
“abash athome,” combines the pleasure of discovery with
intimate social interaction, while eliminating the formal-
ity commonly associated with conventional wine drink-
ing. The atmosphere produced is a collaborative effort,
where attendees’ participation—their ability to adapt and
contribute to the scene—is a social trait that reinforces
the circuit’s exclusivity. Thus, not just drinking wine, but
also the ability to participate in creating the atmosphere,
act as forces of social differentiation, mark a distinction
from other circuits, and reinforce class identity.

In the second dimension, immersion implies adher-
ence to the principles of natural wine, seen not only as a
consumer choice but as a worldview that promotes val-
ues such as authenticity, sustainability, and respect for
producers and the Earth. Such adherence is more evident
among consolidated promoters, who have more experien-
ce, solid networks in the production chain, and a discour-
se that reaffirms the movement'’s values. However, the
circuit’s growing popularity creates tension, as these pro-
moters look askance at the superficiality with which some
new actors approach natural wine, prioritizing social im-
age and showmanship over genuine interest in the prod-
uct. They maintain that, in some cases, the high prices
of some wines do not reflect their quality and, for many,
interest is reduced to taking a picture and participating in
the “in” trend.

Despite the importance of the values associated with
natural wine, embracing them is not enough to establish
oneself on the circuit. Up and coming promoters must re-
sort to other symbolic and strategic tactics like maintain-
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ing an air of secrecy and building interpersonal networks
that help to promote their events. Their insertion in the
cooperative networking of pop-ups gives them the chance
to operate in other spaces and establish themselves in
the geographic circuit of natural wine, raising their visibil-
ity and credibility. Thus, each promoter’s career depends
not only on their affinity with the ideals of natural wine,
but also on their ability to create unique experiences and
mobilize social resources that insert and consolidate them
in this exclusive nocturnal scene.

Our research offers a novel perspective on transfor-
mations in nightlife in non-hegemonic settings, like Mex-
ico City, and highlights how local dynamics dialogue with
those seen in Europe. While previous studies on noctur-
nal culture have focused mainly on precarious spaces,
this analysis underscores the importance of nocturnal gas-
tronomic environments targeting affluent sectors, which
constitute not only an economic phenomenon but also a
cultural one, by facilitating a two-way exchange between
residents and tourists. Such an exchange redefines the
meanings attributed to nightlife, influencing individual
practices and preferences. Adopting the concept of “cos-
mopolitan sensibility” allows us to reinterpret these dy-
namics as a series of concrete practices that are stratified
and in constant construction across a spatiotemporal di-
mension. Ephemeral events, or pop-ups, emerge as central
elements in this process, by providing platforms for sen-
sory and geographic exploration, while consolidating their
identity as immersive experiences that reflect, reproduce,
and transform the cosmopolitan ideal in the Global South.
These experiences are not limited to the acquisition of
knowledge or pleasure, but are internalized bodily and ex-
pressed through esthetic, haptic, and gustatory prefer-
ences, as well as social performances.

In this sense, cosmopolitan sensibility becomes a sym-
bolic resource that reshapes both individual identities
and collective narratives about the city. Nightlife circuits,
defined by their ephemeral and changing nature, act as
catalysts of a new nocturnal culture, simultaneously
lived and imagined. This emerging culture contributes to
the cosmopolitization of urban life, reflecting a constant
co-creation among actors that take part in its spaces. Thus,
specialized nocturnal circuits not only gain economic and
social relevance, they also play a central partin the construc-
tion of a modern urban identity that is meaningful for
both local residents and international visitors. NIM
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