Voices of Mexico 110 »

Alejandro Mercado Celis*

CISAN Research on North American
Cultural and Creative Industries

he creative and cultural industries are defined as

I all those whose product or service has a high
symbolic and aesthetic content and whose mean-

ing is more important than their utilitarian function.’
Among the most important sectors are all branches of
formal artistic endeavors: audiovisual activities such as
cinema and television; the publishing industry in all its
formats; publicity, which uses different media and lan-
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guages; the new technological sectors like videogames
and other digital narrative forms; and all fields of design and
architecture.

David Hesmondhalgh points out three reasons why
the cultural and creative industries are important for con-
temporary societies: first, their capacity to produce nar-
ratives that influence our knowledge and understanding
of the world and how we experience it; secondly, because
they play the role of systems of organization of creativ-
ity and knowledge in contemporary societies; and third-
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The immense production of U.S. audiovisual and musical content and
their domination of the Mexican market have affected our own creative
and cultural industries, particularly film.

ly, because their actions generate transformations and
economic, social, and cultural effects.? They are not only
important because they cover a series of economic activi-
ties with common traits like symbolic and aesthetic con-
tent, but also because, to a greater or lesser extent, these
characteristics have permeated most economic and ser-
vice activities to the degree that, according to Allen Scott,
the era we live in can be defined as cognitive-cultural
capitalism.?

For Mexico it is very important to study North Amer-
ica’s creative and cultural industries. For decades, the
United States has been the world’s main producer and
distributor of cultural content; it has dominated, above
all, in the production of films, television programs, and
the music industry. In Mexico, the consumption of these
U.S. cultural products has been intense and, therefore, it
has affected the vision we have of the United States. Of

course, U.S. cultural products’ content are not unidirec-
tional nor do they have a coherent, invariable intention-
ality. While narrative patterns exist through which U.S.
society represents itself, we can say that the diversity
of cultural products and the fragmentation of U.S. in-
dustries’ creative sources have generated a broad, con-
tradictory universe of narratives. Understanding and
monitoring the changes and continuities of these prod-
ucts is central for understanding the United States and
our vision of it.

Another aspect that makes the study of these indus-
tries in North America from the Mexican viewpoint im-
portantis their economic effects. The immense production
of U.S. audiovisual and musical content and their domi-
nation of the Mexican market has affected our own creative
and cultural industries, particularly the film industry. The
negative effect of Hollywood domination can be seen
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Canada fields a large number of strategies and public
policies to encourage its creative industries, and Mexico
can learn a great deal from them.

around the world, even in countries with important film
traditions and considerable governmental support, such
as Canada and France. On the other hand, the large mi-
grant and Mexican- and Latin American-origen popula-
tion in the United States has created a very important
demand for Spanish-language and Mexican cultural con-
tent. This has undoubtedly been key for the development
of television and other sectors such as music, publishing,
and radio broadcasting. These economic effects require
continual research efforts to monitor and explain the trans-
formations in audience dynamics, the penetration of Span-
ish-language media and content, and the discourses and
representations in their content and in the organization
of companies.

The creative and cultural industries have been tre-
mendously affected by the swift evolution of information
and communications technologies. On the one hand, both
independent and commercial content production has ex-
panded exponentially. On the other hand, the digital dis-
tribution of cultural content, above all music, film, and
literature, has put within the reach of individual consum-
ers an extremely broad supply of products that is hard-
ly conditioned at all by their place of residence. Cultural
consumption in the new streaming platforms for music
and audiovisual products has increased access to U.S.
products, but it has also opened up spaces for Mexican
and Canadian production. One aspect to be researched
is the extent to which these new distribution channels
have benefitted or complicated production for Mexico.

The social and technological dynamic between Mex-
ico and the United States has brought with it the emer-
gence of collaborative networks for creative and cultural
production. These transformations have had an impact
on production relationships in North America. More and
more co-productions by Canada, the United States, and Mex-
ico arein the offing, and their artistic and creative commu-
nities are participating in tight-knit networks for work
and temporary collaboration. Mexican talent has always
migrated to the centers of U.S. cultural production, but
in this century, this has accelerated and become more
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noticeable. Studying the effects of technological change
in cultural consumption and production must be a prior-
ity for understanding the evolution of North American
creative and cultural industries and the role Mexico plays
and will continue to play in the region.

Canada fields a large number of strategies and public
policies to encourage its creative industries, and Mexico
canlearn a great deal from them. Given the cultural prox-
imity of Canada and the United States, the pressure on
Canadian cultural markets is much greater than in Mexico.
The Canadian government has made different sustained
efforts for the production and distribution of Canadian
content. The support goes not only to the fine arts, but
support for folk culture is also broad and innovative. Pop-
ular music and audiovisual film and television produc-
tion are successful examples of these policies. Mexico
has a lot to learn from the Canadian experience and the
regional and national dynamics of its cultural and cre-
ative industries. To do that, we study these processes from
the cisan.

Since its beginnings, the cisan has produced impor-
tant multidisciplinary research about North America’s
cultural and creative industries. The lines of research have
produced important teaching and research materials in
the areas of cultural, literary, and film studies. Research
into the cultural industries in the trade agreements has
recently been incorporated, including their socioeconom-
ic functioning in each country and the organizational and
creative links that tie the cultural producing and con-
suming communities together in North America. NIM
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